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ÅάLƴǎǘŀƴǘ ŘŜƭƛǾŜǊȅ ǎŜǊǾƛŎŜǎ ǇǊƻǾƛŘŜ ƻƴ-demand delivery 
within two hours by connecting shippers, couriers and 
consumers via a digital platformέ ό5ŀōƭŀƴŎΣ aƻǊƎŀƴǘƛΣ 

Arvidsson, Browne, Woxenius, Saidi, 2017) 

ΨInstant deliveriesΩ 



ÅThe presentationin brief:

1. Demandfor fast deliveries(samedayand 
ΨƛƴǎǘŀƴǘΩύincreases, especiallyin cities

2. New surveyresultsprovidesomeknowledge, 
data collection to bedeveloped

3. Fastdeliverieshave impacts on jobs, on the way
freight services are provided

4. Theyhave impacts on the city environmentand 
on urban planning



31.8% people living in Manhattan 
use a food appat least once a week

6T bureau de recherche, surveyDec2017, to bepublished
NYC = mostlyManhattan

Paris = City of Paris



10% of urban Chineseuse on-
demanddeliveryappsΨΩalmost

everydayΩΩ 

FT Research yearof data 2017



ÅData collection on companies (Europe, US & Asia) from 
specialized press, literature, websites and some interviews 
with managers

Å2016 and 2018 surveys among couriers in Paris

ÅFace to face and online questionnaire interviews

ÅChance encounters in Paris streets, about one hour 
with each courier

Å100 usable questionnaires for each survey

ÅAuthors: Saidi, Dablanc, Aguilera, Bekka, Louvet, 
Rouhier, Lazarevic, Rallet

Methodology



ÅWorld brands: Amazon Prime Now, UberEATS

ÅChinesebrands: Meituan-Dianping(linkedto 
Tencent), Ele.me(Alibaba)

ÅEuropean brands: Delivery Hero(Foodora), 
Deliveroo

ÅUS brands: GrubHub, Postmates, Instacart, 
DoorDash

ÅManydomesticbrands, manystart-upsin all 
regions

Main instant deliveryplatforms



In emergingcountries

Jakarta: GO-SEND 
delivery

Glovo, Rappiin Lima, Bogota, 
Buenos Aires, Panama PedidosYaen Buenos Aires



DeliveryHero
(2017)

ÅBasedin Berlin
Å40 countries (35 whereit

leads)
Å2 to 5,000 registered

couriersper city
Å100,000 restaurants
ÅOne million deliveriesper 

day
ÅSpecializedon on-

demanddeliveries
Å2017 revenue: $400 M
ÅIPO in 2017 

ÅBasedin Beijin

ÅOne country (China)

ÅUnknownnumberof 
registeredcouriers

Å4.4 million restaurants

Å17 million deliveriesper day

ÅDiversifyingon all types of 
online services

Å2017 revenue: $5.2 billion 

ÅFiledfor IPO in Hong Kong 
June2018

Meituan
(2017)



Partnerships

ÅWalmartand Postmates(2018)
ÅNestlé USA and Freshly(2017) 
ÅaŎ5ƻƴŀƭŘΩǎ ŀƴŘ ¦ōŜǊ9!¢{



Several work contracts

ÅάtǳǊŜέ ŎǊƻǿŘ-sourcing: use of available 
transport capacity on the way to work 
or elsewhere (DHL MyWays, Shopopop)

ÅΨwŜƎǳƭŀǊΩ ŎǊƻǿŘ-sourcing: use of free 
lance private individuals dedicated to 
the delivery activity (Amazon Flex)

ÅUse of free lance contractors, self-
employed couriers (Deliveroo)

ÅUse of employees (MeshKorea)



8% of total dailydeliveriesin 
the city of Paris 

Å300,000 B2B deliveries

Å100,000 B2C deliveries (est.)

Å35,000 instant deliveries (est.)


